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Public misconceptions about the crisis

Influx of new residents with bad water habits

Unfair blame on gaming and golf industries

Lack of awareness of landscaping issues




RESIDENTS BUSINESSES HOMEBUILDERS RESORT CORRIDOR

(CURRENT AND NEW)



Research indicated
that residents
understood that water

mattered, but they
didn’t realize that they
could be the difference.




SO, WE DECIDED TO FOCUS ON
CHANGING
ATTITUDES AND THEN BEHAVIORS.

Si
Shift their “how” to make a
attitudes difference




WE ASKED THE
COMMUNITY TO

TAKE ACTION.
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COMPLIANCE CAMPAIGN

RESULTS

Water usage typically decreases by 15% during
the fall/winter compliance campaign

1 million gallons of water saved per month
68% recalled the TV ads

87% reported changing their clocks after
the campaign launched

Effie award winner in 2009



® How can you recognize a problem drinker in your workplace?

WATER
SMART
LANDSCAPE
It’s a desert out there. Be CO M M E RC IAL
A\\\ID)




WATER SMART LANDSCAPE « 174 million sq. ft. of lawn replaced with
water smart landscaping

RES U LTS & * Nearly 50,000 residential projects since

1999

SAVI N GS « 803 million gallons per month

* 9.7 billion gallons per year




TIMES HAVE CHANGED.



13%

OF INTERNET USERS
ARE NOW ACTIVE ON
SOCIAL MEDIA




DIGITAL CONSUMPTION CONTINUES T RISE

Share of Time Spent per Day with Major Media
U.S. Adults, 2010-2014
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THERE IS A

CHANGE

IN THE COMMUNITY

Social responsibility and accountability is a
common theme

Tell the community what the plan is and their
part in it.

Messaging should speak to residents’
key motivations:
« Social pressure (responsibility
and accountability)
« Savings on your bill



NEW CAMPAIGNS
LAUNCHED THIS YEAR.
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—Change your watering clock to your three assigned days'a_ week to c
the mandatory watering schedule, which is good for you and Souther
And when you do good, you look good ... real good. Using less means m

FIND YOUR WATERING SCHEDULE AT CHANGEYOURC%JC .

r
SNWA is a not-for-profit water utility.
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THERE'S NOTHING
SEXIER THAN
SAVING WATER



MAGAZINE VIDEOS el

LATEST

Watch the New ‘Sexy’ Las
Vegas Water Conservation ©
> Ads

The Sheer Lunacy of Cuffing a Kid
Over a Homemade Clock

v Obsessive Fans Caught a Mistake
on the Cover of These Harry Potter

Books

Miss Piggy Is ‘Playing the Field"
f5 After Breaking Up With Kermit

U.S. Aims to Cut Food Waste in
Half by 2030

‘Why Kids Should Be Making
Clocks In Science Class

This Is the Most Advanced Roomba
Ever Made

The Mountain from Game of

Thrones Has Met His Arm ©
Wrestling Match

Amy Schumer Prepares to Open for

i Madonna By Posting This Perfect
8l Throwback Video

24 Emmy-Worthy Game of Thrones
Twists

The Most Controversial
Constitution Day in American
History

TIME.COM COVERAGE

2 SIGN IN

Newsfeed

£

COLLEGE PLANNER

< Where should my kid go to college?
A\ —4

Get the answers with the Money College Planner™ | Learn More

POWERED §Y

NEWSFEED U.S.

Watch the New ‘Sexy’ Las Vegas Water
Conservation Ads

Sally Ho / AP S 1, 2015
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Saving Water is Sexy - Suburban Moms

"There's Nothing Sexier Than Saving Water."

(LAS VEGAS) — Another part of the drought-ridden West is attempting
to make water conservation sexy, this time with funny ads in Las Vegas.

The Southern Nevada Water Authority this week launched a campaign
on television, radio, print and social media themed: “There’s Nothing
Sexier Than Saving Water.” The ads were developed by R&R Partners,
the firm behind Vegas’ most famous tagline: “What Happens Here, Stays
Here.”

The new advertisements depict people adjusting watering clocks as

mamhare nf tha annncita cav nale with lact Tt caincidac with the naw fall

SUBSCRIBE



Adwil close In 6 seconds.
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LIVE CHAT NOW

SUBMIT A NEWS TIP

List Your Home

1 %

Full Service MLS ZILLOW Over 3000 Homes Sold!

1458-3999
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THANK YOU



